Google 


Content delistings 
due to counterfeit 


Google regularly receives requests to remove content from 
Google Search results that may violate our Google Search 
Counterfeit goods policy. This report provides data on 
these requests and general information about our removal 
practices and policies. 


Google | Overview 


Content delistings due to counterfeit 


Google regularly receives requests to remove content from Google Search results that may violate our Google Search Counterfeit goods 
policy. This report provides data on these requests reviewed from May 31, 2020 to May 31, 2021. Our goal is to help everyone understand the 


ways counterfeit content is delisted from Google Search results. 


Counterfeit and Google Search 


It is our policy to respond to notices requesting removal of web pages selling counterfeit goods from Google Search results in accordance 
with our Google Search Counterfeit goods policy. To initiate the process to delist content from Google Search results, a brand owner who 
believes a URL leads to violating content sends us a removal request for that allegedly infringing material. When we receive a request, our 
teams carefully review it for legitimacy and completeness. If the notice is complete and there is a clear indication that the notice is valid, we 


delist the URL from the Google Search index. 


Overview by the numbers 


May 31, 2020 - May 31, 2021 





URLs requested to be removed 


142,786 


The total number of URLs requested to be removed for violation of our Google Search Counterfeit goods policy. 


Requests 


2,185 


The total number of counterfeit removal requests received. 


Brand owners 


441 


The total number of unique individuals or entities that claimed valid 
trademark rights to the brands appearing on products specified in 
counterfeit removal requests. 


Google 


Specified domains 


2,867 


The total number of unique top-level domains (for example, 
google.com) from which URLs were requested to be removed. 


Reporting organizations 


355 


The total number of unique entities or organizations who acted on 
behalf of brand owners to submit counterfeit removal requests. 
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Overview of outcomes 
May 31, 2020 - May 31, 2021 


e Not Found: 50.9% 
e Found: 49.1% 


Search index status of URLs 


This graph represents the percentage of URLs for which we received 
counterfeit removal requests that were found in our Search index vs 
the percentage of URLs that were not found in our Search index. 





Decision status of URLs found in Search index © Delist: 64.4% 
e Not Delist: 26.5% 


This graph represents the decision status, by percentage, of URLs e Reinstate: 9.1% 
contained in our Search index subject to counterfeit removal 
requests that were delisted following a valid request, reinstated 
following a valid appeal request, or not delisted due to content not in 
violation of our Counterfeit goods policy. 





Decision status of all requested URLs 


These graphs represent the decision status, by percentage, of all URLs for which we received counterfeit removal requests, as well as a 
percentage breakdown of the reasons for not delisting requested URLs. 


Decision status of requested URLs Reasons for not delisting requested URLs 


e Not in Search index or did not find: 72.9% 
e Not enough info: 15.6% 
e Already delisted: 6.4% 
No policy violation: 2.5% 
Duplicate: 1.6% 

Other: 1.0% 


e Not Delist: 63.4% 
© Delist: 32.1% 
e Reinstate: 4.5% 
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Overview of Outcomes 
May 31, 2020 - May 31, 2021 


Requests from brand owners vs reporting organizations 


These graphs represent the percentage of requests we received directly from brand owners vs the percentage of requests we received from 
reporting organizations acting on behalf of brand owners. 


By number of URLs By number of requests 





e Reporting organizations: 89.3% e Reporting organizations: 71.4% 
e Brand owners: 10.7% e Brand owners: 28.7% 


Total number of URLs reviewed for delisting over time 


This chart shows the number of URLs reviewed to be delisted from the Google Search index under our Counterfeit goods policy. 
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e Number of URLs reviewed to be delisted 
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Appeals - Requesting reinstatement 
If a website owner believes their web page has been incorrectly delisted from the Search index for violation of our Google Search Counterfeit 


goods policy, they can submit an appeal. We will only reinstate web pages to our Search index in instances where it is established that the 
original delisting was conducted pursuant to a deficient complaint. 


Overview by the numbers 





The total number of URLs requested to be reinstated to the Google 
Search index due to incorrect delisting for violation of our URLs requested for reinstatement 


Counterfeit goods policy. 


Total number of URLs from reviewed reinstatement requests over time 


This chart represents the total number of URLs for which we've reviewed reinstatement requests over time from May 31, 2020 - May 31, 2021. 
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e Number of URLs reviewed to be reinstated 


Percentage of URLs reinstated following appeal 
process 


This data represents the percentage of URLs that were reinstated to 
the Google Search index following review of the original decision 
through our appeals process. Percentage of URLs reinstated 


4.5% 
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Explore the Requests 


These are examples of requests we've received from brand owners and reporting organizations to remove URLs due to counterfeit that did not 
violate our Google Search Counterfeit goods policy. These requests provide a glimpse at the range of requests that we receive and are not 
comprehensive. 





Request 


A brand owner in the construction materials sector with trademark rights comprised of common terms with established 
meaning in the industry filed a counterfeit complaint requesting that we remove URLs that displayed a third brand party 
referencing some of the same terms, but also featuring a distinct logo. 


Outcome 
We did not delist the URLs from Google Search. 


Request 


We received a counterfeit complaint from a reporting organization requesting that we remove URLs allegedly using an apparel 
industry brand owner’s name in the sale of counterfeit products. The site sold used/second-hand items. 


Outcome 
We did not delist the URLs from Google Search. 


Request 
We received an appeal from a company in the electronics industry demonstrating trademark rights obtained prior to the rights of 
a complainant alleging counterfeit. 


Outcome 


Upon review of the appeal, we reinstated the URLs to Google Search. 


Request 


We received an appeal from the owner of URLs related to an electronics brand that had been delisted requesting reinstatement, 
bringing the authenticity of the power of attorney that had been provided for the initial counterfeit complaint into question. 


Outcome 


Upon review of the appeal, we reinstated the URLs to Google Search. 


Request 


A brand owner in the beauty industry filed a counterfeit complaint requesting that we remove URLs due to alleged infringement. 
The requested URLs corresponded to a marketplace with its own well-established removal policies. 


Outcome 
We did not delist the URLs from Google Search. 
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Counterfeit process 


If a complaint is valid and complete, we will remove those specific web pages selling counterfeit goods from appearing in our search results. 
When we take action in response to a counterfeit request, we may notify the administrator of the affected site through Google’s Search 
Console. A webmaster may submit an appeal if they believe the content is not infringing or that a notice has been filed in error. We evaluate all 
appeals and decide whether or not to reinstate the content. Google does not act as a mediator. 


Lumen removals database 


Lumen is a project of Harvard’s Berkman Klein Center for Internet & 
Society. Lumen works with a variety of international research partners 
to offer information about the global landscape of Internet takedown 
requests. Lumen posts and analyzes different kinds of requests to 
remove material from the Internet, including requests based on 
counterfeit claims. Lumen receives these requests from participating 
companies as well as from individuals. When it is possible to do so 
legally, Google links from our search results to the requests 
published by Lumen in place of delisted content. 


Explore Lumen @ 


Counterfeit delisting and access to information 


Reasons we don’t delist 


It is our policy to respond to clear and specific notices of alleged 
Counterfeit goods policy violations. Upon review, we may discover 
that one or more URLs specified in a counterfeit removal request do 
not violate our policy. In those cases we will decline to delist those 
URLs from the Google Search index. Reasons we may decline to 
delist URLs include not having enough information on the entity 
submitting the complaint, not having enough information about why 
the URL is allegedly violating the policy, not finding the allegedly 
violating content referenced in the request, deducing that the 
counterfeit removal process is used improperly for content outside 
the scope of the policy, and more. 


We share this information to shed light on the scale and scope of requests for counterfeit removals from Google Search. Google is actively 
involved in discussions with brand owners and policymakers around the world on measures to combat counterfeiting and how to best connect 


users with legitimate content. 


Google 
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Counterfeit removal request data-by URLs 


This data represents information provided by the top organizations who submit counterfeit removal requests. All tables are sorted in 
descending order by total number of URLs requested. Where possible, we have consolidated requests that were submitted by the same 
reporting organization or brand owner by brand, to address non-substantive inconsistencies in organization name at the point of submission. 












































Reporting Org Brand Owner Name URLs 
OPSEC SECURITY LACOSTE 58 888 
STRATEGIC IP INFORMATION PTE LTD SALVATORE FERRAGAMO 38 978 
BRAND MONITOR LLC DECKERS OUTDOOR CORPORATION 8 540 
LACOSTE LACOSTE 6 462 
INCOPRO MAJOR LEAGUE BASEBALL PROPERTIES 2811 
TWINS SPECIAL TWINS SPECIAL 2 353 
FEDERATION OF THE SWISS WATCH INDUSTRY FH PATEK PHILIPPE 2 050 
SOCIETE LOUIS VUITTON SERVICES LOUIS VUITTON MALLETIER 1501 
INCOPRO CARTIER INTERNATIONAL AG 1 479 
MAJOR LEAGUE BASEBALL PROPERTIES AJOR LEAGUE BASEBALL PROPERTIES 1 413 
COOPERATIE TORY BURCH UA COOPERATIE TORY BURCH UA 1 143 
LVMH CHRISTIAN DIOR COUTURE 938 
MULBERRY COMPANY DESIGN LIMITED ULBERRY COMPANY DESIGN LIMITED 900 
VIETLOTUS CO LTD LG HOUSEHOLD & HEALTH CARE 875 
OPSEC SECURITY OPSEC SECURITY 500 
ROYAL BELGIAN FOOTBALL ASSOCIATION ROYAL BELGIAN FOOTBALL ASSOCIATION 500 
COOPERATIE TORY BURCH UA RIVERLIGHT V LP 450 
REACT PANDORA 431 
BRAND MONITOR LLC VANS INC 420 
INCOPRO TECHSMITH 416 
INCOPRO MONTBLANC 398 
INCOPRO ADOBE 380 
INCOPRO VAN CLEEF & ARPELS 377 
LVM LVMH SWISS MANUFACTURES SA 376 
SAMSUNG ELECTRONICS UKRAINE COMPANY SAMSUNG ELECTRONICS CO LTD 372 
LVM CELINE 3605 
CONVEY SRL UNDER ARMOUR INC 361 
BRAND MONITOR LLC LUXOTTICA GROUP SPA 335 
FEDERATION OF THE SWISS WATCH INDUSTRY FH OMEGA 323 
GLOBALEYEZ GMBH BIRKENSTOCK SALES GMBH 320 
YELLOW BRAND PROTECTION HERMAN MILLER INC 272 
BRAND MONITOR LLC CHANEL 271 
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Frequently asked questions 


What is a counterfeit removal request? 


Brand owners and reporting organizations that represent them submit requests asking Google to remove web pages from Google Search 
results allegedly selling counterfeit goods. 


What are counterfeit goods? 


Counterfeit goods contain a trademark or logo that is identical to or substantially indistinguishable from the trademark of another. They 
mimic the brand features of the product in an attempt to pass themselves off as a genuine product of the brand owner. 


How accurate is this information? 


This data represents the information that people provide when they submit removal requests through the complaint form for our Google 
Search Counterfeit goods policy. People may submit information that is inaccurate or fill out the form incorrectly, and we're not always able to 
verify the accuracy of the request. Our counterfeit reporting process requires that submitters affirm that they have a good faith belief that the 
web page(s) located at the URLs described, which appear in Google Search results, are purporting to sell counterfeit goods. The submitter 
must also affirm that they represent that the information in the notification is true and correct, and that they are the brand owner or authorized 
to act on behalf of the brand owner. 


At times we may display duplicate entries for brand owners or reporting organizations. There are a number of reasons why this may be the 
case. For example, we may receive notices from different parts of a reporting organization, brand owners and reporting organizations may use 
different entity names, or reporting organizations may choose to reference brand owners in some cases but not others. Reporting 
organizations and brand owners may also change their names. 


Why do you delist some URLs but not others? 


It is our policy to respond to clear and specific notices of alleged violations of our Google Search Counterfeit goods policy. Upon review, we 
may discover that one or more URLs specified in a counterfeit removal request do not violate our policy. In those cases we will decline to 
delist those URLs from the Google Search index. Reasons we may decline to delist URLs include not having enough information on the entity 
submitting the complaint, not having enough information about why the URL is allegedly violating the policy, not finding the allegedly violating 
content referenced in the request, deducing that the counterfeit process is being used for content outside the scope of the policy (see next 
FAQ for examples) or against fair nominative use. 


Does Google receive inaccurate or intentionally abusive counterfeit requests? 


From time to time, we may receive inaccurate or unjustified counterfeit removal requests for Google Search results that do not link to clearly 
violating content, or bulk low quality submissions clearly unrelated to Search. 


Here are a few examples of requests that are clearly invalid: 

+ A software brand requested removal of software download or torrent content that is more appropriately reported as copyright infringement. 
- A software creator requested removal of content where the rights to the trademark and software at issue were actively being disputed. 

+ A brand owner requested removal of content from a marketplace with its own meaningful counterfeit removal policy where requests can be 
submitted directly and the content can be removed at the source. 

+ A brand owner requested removal of a hacked web page with non-infringing content redirecting users to a web page with infringing content. 
The redirected web page was not in our Search index. 

* A reporting organization did not provide sufficient information establishing their authorization to act on behalf of the brand owner. 


We do not delist any of these types of requests under our Google Search Counterfeit goods policy but to the extent other policies apply (i-e., 
Copyright/DMCA), complainants may submit separate requests under those policies using the appropriate submission form. 
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What is LUMEN? 


Lumen is a project of Harvard’s Berkman Center for Internet & Society. Lumen works with a variety of international research partners to offer 
information about the global landscape of Internet takedown requests. Lumen posts and analyzes different kinds of requests to remove 
material from the Internet, including requests based on counterfeit claims. Lumen receives these requests from participating companies as 
well as from individuals. When we are able to do so legally, Google links from our search results to the requests published by Lumen in place 
of removed content. 


Why do you provide data only for Google Search? 


As the Transparency Report continues to evolve, we are always looking for opportunities to provide additional data. 


Is the data comprehensive? 


This data presents information specified in requests we received from brand owners through our complaint form to remove Google Search 
results that link to allegedly counterfeit content. It is a partial historical record including more than 95% of the volume of counterfeit removal 
requests that we have reviewed for Google Search since June 11, 2020, the date the Google Search Counterfeit goods policy launched, through 
the latest report publication date. It does not include: 


* requests submitted by means other than our complaint form, such as fax or written letter 
* requests for products other than Google Search (e.g., requests directed at YouTube or Google Ads) 


How quickly do you delist Google Search results after a request is made? 


Many different factors can influence the processing time for a particular removal request, including the method of delivery, language, and 
completeness of the information submitted. 


What is the difference between a brand owner and a reporting organization? 


Brand owners are individuals or entities that claim an exclusive right to the trademark specified in counterfeit removal requests. Reporting 
organizations may act on behalf of brand owners to ask Google to remove search results that link to allegedly violating content. They may or 
may not be the owners of an exclusive right that is allegedly in violation. 


Do you inform users before acting on a request? 


When feasible and legal to do so, we try our best to notify users and give them an opportunity to submit an appeal in response to counterfeit 
removal requests. For Google Search, it is extremely difficult to provide meaningful notice to webmasters whose pages have been identified in 
counterfeit removal requests because we do not necessarily know their identities or have an effective means of contacting them. If users 
have registered with our Search Console as website owners, we will notify them there. We also share a copy of qualifying counterfeit removal 
requests with the public site Lumen, where a webmaster may inspect them as well. 


Are there ways to appeal counterfeit delisting requests? 


If website owners believe their web page has been incorrectly delisted for violation of our Google Search Counterfeit goods policy, they can 
submit an appeal. We will only reinstate delisted web pages to our Search index in instances where it is established that the original delisting 
was conducted pursuant to a deficient complaint. 


What does the figure “% of URLs not in the index” mean? 


Sometimes requests identify URLs that are not in our Search index. There are numerous reasons sites or web pages might not be crawlable or 
contained in our Search index including URLs being broken (e.g., containing hashtags), certain hacked sites, and web pages that have been 
removed previously. Google can only delist URLs under our Google Search Counterfeit goods policy that are in our Search index at the time of 
review. 
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